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* mameydnludiud 3,320.5 8.2 99.3
- UV 2,508.0 6.5 75.0

- SmnereaaNIzehs 8125 135 24.3

* nsweynleelsifigu 22.0 14.4 0.7
- MINEGIN 174 10.9 05

- maneAuammedunasisie 38 30.0 0.1

- maneAuimalnayiend 0.8 32.0 0.1
— 3,342.5 8.2 100.00

Source : Euromonitor International, “Retailing in India”, July 2006.
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v3Emalan Fnbisaaa (%)

1. LG Electronics India Ltd. 04
2. Pantaloon Retail India Ltd. 04
3. Raymond Ltd. 0.3
4. RPG Enterprises 0.3
5. Titan Industries Ltd. 0.3
6.  Bata India Ltd. 0.2
7. Amway India Enterprises 0.2
8.  Margin Free Market Pvt Ltd. 0.2
9.  Indian Rayon Corp Ltd. 0.1
10.  Arvind Brands Ltd. 0.1
5% o 975

L 100.0

Source : Euromonitor International, “Retailing in India”, July 2006.
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